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01.

Print
Collateral



This section shows a number 
of printed collateral that was 
created by the 3seven brand 
using the Adobe Creative 
suite of software to be used 
to encourage engagement 
across the Caroola business.

1. Lucky lottery poster
2. Wellbeing week 
infographic
3. Wellbeing week 
screensaver used on all 
computers business wide
4. Badge designs for 
people completing the 
Caroola Leadership 
Development Programme
5. Lucky lottery winning 
numbers graphic 
6. Logo created for a 
podcast delivered by 
L&D
7. CSR poster to 
encourage helping in the 
community
8. Caroola after work pub 
quiz 
9. Christmas party 
invitation
10. Infographic for how to 
nominate a colleague for 
a V Award
11. Bee icon created for 
Parasol
12. Graphic created 
for the Caroola Cares 
monthly newsletter
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02.

People
Directory



For this project the task was 
to develop a new people 
directory prototype that 
would improve the user 
experience for internal 
employees across the 
Caroola group through the 
use of a people directory.

Using the initial people directory that was hidden from standard view, a user 
analysis was used to identify what works well and what challenges users can face 
when using the current people directory.

Scan the QR code 
to see the directory 
prototype in action.



Following the initial 
analysis, user personas and 
storyboards where created 
to identify the user need 
within the business.





From here a low fidelity 
prototype was sketched out 
to identify the main areas of 
interaction for the user.

Following the ideation phase 
a high fidelity prototype was 
created using Figma.



03.

Data
Visualisation



For this project the task 
was to gather data around 
all apprenticeships within 
Caroola between 2017-
2023 ensuring compliance 
with UK GDPR legislation. 
From gathering this data 
the findings where to be 
presented to the director/
executive team to forecast 
the future of where 
apprenticeships were 
headed within the business.

To begin this project the levy funded apprenticeships service was accessed through 
the Government apprenticeship system to collate the big data for levy funded 
apprenticeships.

Following the gathering of this ‘Big Data’ from all training providers, the next task 
was to develop more qualitative data focusing on the main provider Paragon skills. 
This looked at the cost of apprenticeships and the rise of people studying entry 
level against the decline of those studying higher level apprenticeships. 

Scan the QR code 
to see the video.



04.

3D
Modelling



With this project the task 
was to create a 3D digital 
model that can also be 
used as a physical object 
incentive for our client 
base within the Brian Alfred 
Associates brand. Using 
design thinking, heuristic 
principles and the ‘Digit’ 
mascot a gap in the market 
was identified for the use of 
a fidget device, using this, 
the idea was to create the 
‘Digit Fidget’.

Following the initial scoping and planning stage, TinkerCAD was used to create a 
basic 3D model and to engineer push-fit mechanisms for the physical fidget toy 
ensuring all objects where scaled correctly along their respective X,Y and Z axis.

Scan the QR code 
to see the 3D model 
in TinkerCAD.

Scan the QR code to 
see the 3D model ready 
to be 3D printed.

Scan the QR code 
to see the mock up 
of the 3D model.



Following the creation of 
these 3D models, the STL 
files where imported into 
Adobe Aero along with 
further 2D vector graphics 
to create a 3D assistant 
that could be utilised in 
an immersive environment 
using the original 2D image 
as an image anchor.

Once the immersive prototype was tried and tested, the physical 3D model was 
developed further to be used as a fidget device. To do this, the 3D model was 
imported into Adobe Dimension and a mock up was created of how the device 
would look in the real world.

Scan the QR 
code to see the 
mock up of the 3D 
model for use an 
Augmented Reality 
environment.



Following the mock up 
design the engineered STL 
file was imported in to the 
BambuLab A1 Mini Combo 
slicing software to create 
and print the final prototype.



05.

3SEVEN
Brand Design



In 2025 the 3seven brand 
was created in order to see 
firsthand how a brand was 
built from scratch. 
Here is the journey... 





...Initially starting out 
as 3se7en Designs, 
the initial concept was 
to develop a brand that 
creates both a creative 
narrative underpinned by 
a professional tone. This 
was to ensure the ability 
to attract clients from both 
the professional/corporate 
sector and bespoke/
artisanal sector.

From here an effective 
logotype and icon was 
developed. Creating an 
established icon would allow 
the brand to be built around 
the logotype. Here numerous 
rough sketches where 
created in order to identify 
the look and feel of the logo 
icon and create a foundation 
to be built upon. Following 
these sketches an initial 
concept was created using a 
sans serif font. 



In order to define the icon 
the concept was redesigned 
to create more harmony 
between the 3 and 7 being 
shown.



As the brand is to be 
focused on digital design 
and creativity the logotype 
needed to reflect this. As 
such a custom font was 
created based off of the 
‘indivisible’ font. With the 
idea of creativity being 
at the forefront the term 
‘designs’ was replaced 
with ‘creative’.



Following feedback from 
colleagues and peers, it 
was identified that this 
design, while displaying 
the 37 within the logotype 
comes across as ‘busy’ and 
illegible. Taking this into 
consideration, the design 
was stripped back with the 
final logotype being created 
in monochrome to identify 
the usability of the logotype.



To bring the brand to life a 
simple yet accessible colour 
palette was chosen. As 
mentioned previously the 
brand required a digital 
aspect yet still needed to 
be accessible aligning to 
WCAG 2.1 AA standards 
and as such, taking a retro-
digital approach the colours 
to represent the old ‘teletext’ 
digital era when interactive 
TV first appeared where 
used.

Here is the final
brand design...





06.

E-learning
Design



With over 7 years of 
experience in creating digital 
learning solutions here are 
some examples of the work 
created through 3seven 
Creative using the range 
of Adobe Creative Cloud 
apps and Articulate 360 
with Storyline to author and 
publish content. Scan the QR 

code to see 
the redesigned 
e-learning 
templates created 
for Caroola Group.



Scan the QR code 
to see a dignity 
in the workplace 
e-learning video 
that was created for 
the Parasol brand.

Scan the QR code 
to see how the 
designed e-learning 
course works



Thank you 
for looking

To view the portfolio digitally please visit:

https://3sevencreative.myportfolio.com/


